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THE PROFIT ATRIUM

AT MAGARPATTA ROAD

PROXI M I I l - SHOPS | SHOWROOMS | OFFICES | RESTAURANTS

“THE BUSINESS
ZONES AROUND

Retail businesses flourish with a stupendous surrounding of
elite class customers. Because such a league of customers are
always on the lookout for ways to uplift their lifestyle &
convenience quotient. So they wholeheartedly welcome a
neighbourhood shopping centre and flock in big numbers to
fulfil their regular as well as luxury needs. So much so that
they get habituated to visiting such a commercial
development pretty frequently. The research also validates
this fact and the continual success of many malls,
neighbourhood shopping centres stand testimony to it.
While amazing footfall and daily walk-ins is a good news for
shops, offices too enjoy a sphere of opportunities in the
vicinity.

The nearby fast-growing business zones are —

KOREGAON PARK | KALYANI NAGAR | MAGARPATTA | KHARADI
MUNDHWA | HADAPSAR | HADAPSAR MIDC | PHURSUNGI | MANJARI
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THE
ULTIMATE

. DESIRABLE
DESTINATION

Magarpatta Cyber City - 5 mins.
Hadapsar Industrial Estate - 5 mins.
World Trade Centre Kharadi - 20 mins.

Solapur Highway - 10 mins
Pune International Airport - 25 mins.
Pune Railway Station - 25 mins.

Noble Hospital - 8 mins.
Colmbia Asia Hospital - 13 mins

Seasons Mall- 5 mins
Amanora Mall- 7 mins
Koregaon Park- 10 mins
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SPECTRUM OF
OPPORTUNITIES
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Nestled behind Magarpatta Main Road and just next to Mundhwa, The Atrium enjoys a very prime
business location. Surrounded by posh residential segment and numerous high-scale IT/ITES parks
that house blue-chip companies along with top manufacturing companies.

At the Atrium your business has a ready community around it! Just minutes away from Magarpatta
City, Amanora Mall, Seasons Mall and Koregaon Park, you enjoy the best of social infrastructure and
connectivity.
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The Atrium has been designed keeping in mind the psychographic behavioural patterns of the urban consumers as well as the deep study of the correlation between the
shopping complex and the vicinity. The four blocks here will not only engage huge crowds of buyers, but they will also complement each other for more & more numbers
of prospective people. From Wing A to Wing D, there are ample of reasons to spend time in the premises. It ranges from essential buying to high value indulgence, from
routine visits to high profile business meets, from usual needs to lifestyle conveniences and from munchies & coffee to fine dine evenings with family.

Thus making this state-of-the-art creation a favourite hangout of affluent populaces!




*Conceptual images

G + 2 FLOORS
RETAIL SPACE

A COMMUNITY OF
PROFIT-LOVING
MERCHANTS

So if you are a retail shopkeeper selling Groceries, Artefacts,
Stationery Items, Clothes, Wines, Jewellery etc., welcome to
this consumers’ paradise. If you offer specialized services like
Laundries, Saloons, Ice Cream Parlours, Beauty Parlours, Spas,
Photo Studios, so on & so forth...this is the place to be! If you
belong to a league of professionals like Doctors, Chartered
Accountants, Tax Consultants, Lawyers, Engineers, Architects,
Brokers, make The Atrium vyour business address for
continuous flow of clients.

Reserve your space in this growth zone. Come be a part of
Atrium Community.
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A HAPPENING
HOTSPOT OF FUN
& SHOPPING

What makes Atrium a one-of-its-kind cluster of commercial

activities? The answer is — Research, Planning and Finer
Detailing...

Strikingly Different Product Features

High atrium giving the establishment an impressive look
Extra height creating many possibilities in every
commercial space

Large corridors giving a grand, corporate feel

2 elevators for added ease

Wide walls for additional coolness and privacy

Not just one or two but six rooftop restaurants

Ample guest parking available within the complex and
outside as well
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THELOYALTY FACTOR

The individual loyalty of every single outlet will add to the cumulative
loyalty and thus give impetus to sales.

THE REPEAT SALES

The satisfaction quotient works in favour of repeat sales. Consumers tend
to come again & again for same or similar kind of products or services.

THE OVERLAPPING ADVANTAGE

When a buyer goes to a shop, he notices all other establishments around.
He recalls exactly when he needs any of them and thus the advantage of
overlapping works wonderfully well.

THE PULL OF POSITIVITY

Not all the commercial hubs are our favourite spots. Only a few attract us
repetitively because of the pull they generate coherently. It is in the form
of the vibes that prevail around and make a subtle impact.

*Conceptual images
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PECIFICATIONS

a) Internal shops/offices
Vitrified double charge 2" X 2" as per selection

CPfittings — Jaguar / equivalent make fittings in all toilets
Flooring — Matt finished tiles for all toilets

All offices to have entrance door in wood.
All shops to have shutters.

100% DG Back-up for lifts & Common area.

100% DG Back-up for your Premises upto M.S.E.B.

permisable limit.

Energy saving
Makes for a premium & stunning elevation

Professional team for dedicated facilities management

THE

ATRIUM

AT MAGARPATTA ROAD
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Finer Detailing Precision Engineering Engagement Quotient
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CARPET LOFT TOTAL TOTAL LOFT TOTAL TOTAL
SHOP| ™ CFA | AREA | CARPET | CARPET | | SHOP |CUBPET | jpp) | CARPET | CARPET
NO-| sam) | (SQM)| AREA | AREA NO- | sam,) | (SQM) | AREA | AREA

(sa.M.) | (SQ.FT) M- (SQ.M.) | (SQ.FT)
39.21 1961 | 5882 633 1 35.97 | 17.99 53.96 581
18.67 9.34 28.01 301 SIS
18.67 9.34 28.01 301 sa-10 | 1931 7.66 22.97 247
4A 18.67 9.34 28.01 301 5 15.81 7.91 23.72 255
4 | 19.28 9.64 28.92 3N 11 | 2347 | 1159 34.76 374
5.10 | 25.22 1261 | 37.83 407 TR
15.31 7.66 22.97 247
1 26.52 13.26 39.78 428 17A-20
12-16| 18.67 9.34 28.01 301 17| 1581 7.91 23.72 255
7 | 1581 o1 2372 s 21 | 3597 | 17.99 53.96 581
17A | 1531 766 | 22097 247 22 | 1763 | 882 2645 | 285
18-19| 15.31 7.66 2297 247
20 | 3222 1611 | 4833 520
21 | 16.78 8.39 . 271 CARPET| LOFT | TOTAL | TOTAL
2517 Sﬁ'gp AREA | AREA | CARPET| CARPET
| sam) | saM)| AREA | AREA
(SQM.) | (SQFT)
CARPET LOFT TOTAL TOTAL
S:\.:é)p ARPETI fREA | CARPET | cARPET 1 31.41 15.71 47.12 507
© | (saM.)| (sQM.)| AREA | AREA 26 | 15.31 7.66 22.97 247
(saM.) | (SQFT)
1 2707 | 1309 95 152 7 2218 | 11.09 33.27 358
208 | 1531 | 766 2297 247 813 | 3149 | 1575 | 47.24 508
7 1581 | 7.91 23.72 255 14 15.31 7.66 22.97 247
13 | 28147 ) 1159 34.76 374 14A-17| 1531 | 7.66 22.97 247
14-18 | 1531 | 7.66 22.97 247
18 31.41 15.71 47.12 507
19 1581 | 7.91 23.72 255
19A24| 1531 | 7.66 22.97 247
25 27.97 | 13.99 41.96 452
26 1430 | 7.15 21.45 231
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46.61
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RESTAURANT| CARPET | TERRACE | TOTAL | TOTAL
NO. AREA AREA  |CARPET | CARPET
(SQ.M.) (SQ.M.) AREA | AREA
(SQ.M.) | (SQ.FT)
301 181.89 45.34 22723 | 2446
302 173.95 82.41 256.36 | 2759
RESTAURANT| CARPET | TERRACE | TOTAL TOTAL
NO. AREA AREA | CARPET | CARPET
(sQ.M.) | (sa.Mm.) AREA AREA
(SQ.M.) | (SQ.FT)
301 167.95 67.71 235.66 2537
302 127.98 63.69 191.67 2063
RESTAURANT| CARPET | TERRACE| TOTAL | TOTAL
NO. AREA |AREA50%| CARPET | CARPET
(sQ.M.) | (sa.M.) AREA AREA
(SQM.) | (SQ.FT)
301 209.86 77.90 287.76 3097
302 127.98 63.69 191.67 2063
CARPET CARPET
OFFICE AREA AREA
NO. (SQ.M.) (SQ.FT)
301 52.79 568
302-303 34.63 373
304 23.88 257
305-307 34.63 373
311 18.45 199
308-310, 26.20 282
312,313
314 39.28 423
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Strategic Partner Developed by

X

PROMOTERS
DEVELOPERS

Dorabjee Estates Pvt. Ltd

Site Office: S.No. 69/2/1 (Old), 61/1B(New), Mundhwa, At Magarpatta Raod, Pune - 411036.
8956862250 sales@tributelandmarks.com

This brochure is purely conceptual and tentative and is designed in good faith to give a fair and general view of the project and is not a legal offering, nor will it be deemed to be part of any agreement. Photographs are not comprehensive or current. Nothing contained in this brochure will take precedence in the
final agreement. Number of buildings, areas, flats/ units, amenities, specifications, floors, roads, open space, etc. may be revised. Promoters reserve the right to amend the layout, plans, elevations, designs, specifications, amenities, areas, etc. The printed material does not constitute a contract/ offer of any
type between the developer/ owner and the recipient. Any purchase of this development shall be governed by the terms and conditions of the agreement of sale/lease entered into between parties and no details mentioned in this printed material shall in anyway govern such transaction. * The viewers affirm
thathe/ she shall not take his/ her decision of purchase/ booking by viewing this brochure the developer/owner is not responsible for the action of the viewer's booking/ purchasing a unit relying on this brochure. « The brochure is an artist's imaginative set ofimages.
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